
Advertising 

The power of persuasion 



Marketing and Advertising 

• Advertising is one part of marketing. The 
marketing department of a business deals 
with the way a product is sold generally. 

 



Advertising  

• An advertising agency helps their client to 
choose the best advertising medium 
(television, newspaper, magazines, leaflets, 
website/internet, cinema etc.) for their aims 
and then has ideas for different adverts. When 
the client has chosen their favorite idea, the 
advertising agency creates the advert and 
“buys” the space for it (on tv, newspaper, 
internet...) 

 



One may ask the following questions 
when talking about Advertising: 

• Do you believe that advertising is about seducing, 
persuading, tempting or even manipulating people 
into buying things? 

• Does the ad/advert persuade people into buying or put 
people off buying what it is advertising? 

• Do you agree that: “A good advertisement is one which 
sells the product without drawing attention to itself” 
and “bad advertising can unsell a product”? 

• Do you think that advertising is in fact money poured 
down the drain? 

• What’s the impact of the internet on advertising? 

 



Targeting an audience 

• Advertising is aimed at certain segments in the 
market. (eg: Targeting the “Green Consumer”)  
Marketers need to target their audience 
effectively.  

 

• A products or services’s benefits may be 
advertised in many ways. 

 

• What are the traditional methods of advertising?  

 



Methods of selling 
 match the two sides 

 Advertising media 

 

 Personal selling 

 

 Sales promotions 

 

 Public relations 

 

 Direct marketing 

 

 Sponsorship 

 

• Where a company pays to have its name linked to an 
event or a person 

• Employing sales representatives = “sales rep” to sell 
direct with potential customers. 

• Special offers, discounts, samples, competitions, free 
gift, gadgets… 

• Creating news (information about the company in the 
press or tv, internet news) 

• Direct mail, tv + internet shopping, telephone selling, 
flyers, catalogues. 

• TV (commercials), Radio, Press, cinema, internet 
(banners and pop-ups), papers (= newspapers), 
magazines, billboards (= advertising seen on large 
boards along the motorway) 



Methods of selling – key 
 Advertising media: TV (commercials), Radio, Press, cinema, internet (banners and pop-ups), 

papers (= newspapers), magazines, billboards (= advertising seen on large boards along the 
motorway) 

 

 

 Personal selling: Employing sales representatives = “sales rep” to sell direct with potential 
customers. 

 

 

 Sales promotions: Special offers, discounts, samples, competitions, free gift, gadgets… 

 

 

• Public relations:Creating news (information about the company in the press or tv, internet 
news) 

 

 

• Direct marketing: Direct mail, tv + internet shopping, telephone selling, flyers, catalogues. 

 

 

 Sponsorship: Where a company pays to have its name linked to an event or a person 

 

 



Other methods used for advertising: 

  

 Glamour appeal           Pester power  

 Celebrity endorsement          Hidden fears 

 

• ……… : Using well-known person to recommend the product. 

• ……… : Suggesting that using the product can make you part of a 
special group with a glamorous lifestyle. 

• ……… : Suggesting that the product can save you from danger or 
embarrassement (eg. Olive oil manufacturer claims that heart 
deseases can be limited with rich diet in olive oil) 

• ……… : Targeting the advert at children in the hope that they will 
ask parents to buy the product for them. 



•KEY: 

• Celebrity endorsement: using well-known person to recommend 
the product. 

 

• Glamour appeal: suggesting that using the product can make you 
part of a special group with a glamorous lifestyle. 

 

• Hidden fears: suggesting that the product can save you from 
danger or embarrassement (eg. Olive oil manufacturer claims that 
heart deseases can be limited with rich diet in olive oil) 

 

• Pester power: targeting the advert at children in the hope that they 
will ask parents to buy the product for them. 



Internet advertising 

• Web banner advertising: Web banners or banner ads typically are 
graphical ads displayed within a web page. (usually a column 
running down the left or right hand side of webpage)  

 

• Pop-ups: A pop-up ad is displayed in a new web browser window 
that opens above a website visitor's initial browser window.  

 

 

 



Internet advertising 

• Display advertising conveys its advertising message visually 
using text, logos, animations, videos, photographs, or other 
graphics. 

•  Display advertisers frequently target users with particular 
traits to increase the ads' effect.  

• Online advertisers often use cookies, to decide which ads 
to serve to a particular consumer. 

( Cookies can track whether a user left a page without buying 
anything, so the advertiser can later retarget the user with ads 
from the site the user visited). 

 



Impact of the Internet on advertising 

• What effect has the internet and other new media had on 
advertising? 

• Companies need to continually find new and innovative ways of 
advertising and many are turning  to forms such as in-store dispalys, 
product placement and demonstrations to communicate their 
products benefits. 

 
SEE - READING:  dispensa (scan)  
• “The harder hard sell” 
 
What is the best subheading? 
 
 
SEE dispensa pages (pdf-scan) 

 



 
Reorder the letters in blue to form the words with their 

definitions 

 Nadbr  _ _ _ _ _ 

 

 Gool   _ _ _ _   

 

 Nsogal _ _ _ _ _ _ 

 

 Pimagnca  

_ _ _ _ _ _ _ _ _ 

 

 Name used to identify a particular product 
or service. 
 

 Symbol used by a company to advertise its 
products. 
 

 A short phrase that is easy to remember 
and which is used to advertise a product. 
 

 Advertising a product or service during  a 
particular period of time. 



(key) 
 

 Brand (name) 

 

 logo 

 

 slogan 

 

 campaign 

•Name used to identiy a particular 
product or service. 

•Symbol used by a company to 
advertise its products. 

•A short phrase that is easy to 
remember and which is used to 
advertise a product. 

•Advertising a product or service 
during  a particular period of time. 



Fill in the gaps – vocab exercise 
Launching a Product 

• When a company decides to …………a new product, it must take 
several things into consideration. First careful …………should be 
carried out to determine the condition of the market. Then  ………… 
should be conducted on the …………consumers to determine their 
tastes, …………etc. Once the product has been designed, it is 
important to decide what type of packaging it will be sold in, which 
…………will be used, and the optimum price at which it should be 
sold. The product will then be …………through the use of free 
samples, discounts and particularly ………… 

• USE THE FOLLOWING WORDS: 

• Promoted – advertising – market research – buying habits – launch 
– target – channels of distribution - surveys 

 

 



key 
Launching a Product 

• When a company decides to ……launch ……a new product, it must 
take several things into consideration. First careful ……market 
research ……should be carried out to determine the condition of the 
market. Then  ……surveys…… should be conducted on the ……target 
……consumers to determine their tastes, ……buying habits ……etc. 
Once the product has been designed, it is important to decide what 
type of packaging it will be sold in, which ……channels of 
distribution ……will be used, and the optimum price at which it 
should be sold. The product will then be ……promoted ……through 
the use of free samples, discounts and particularly ……advertising. 

 



Global Advertising 
• The focus here is how the world’s biggest advertisers have 

responded to the increasing globalisation of markets. 

• Global/international advertising is branding for different 
countries at the same time. (NOT to national/local/niche 
markets/segmentation which require specific marketing 
strategies) 

• A global ad needs to appeal to the greatest number of 
consumers from many different countries/cultural 
backgrounds. 

 


